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1.

Objectives

This survey was designed to assist the World Bank Group (WBG) in gaining a better understanding of how stakeholders in Mali
perceive the WBG. The survey explored the following questions:

Overall Context: How do stakeholders perceive the country’s direction? How familiar are they with the WBG? How much
do they trust the WBG?

. Key Indicators: What opinion do key stakeholders have of the WBG when it comes to its effectiveness, relevance,

alignment with Mali’s development priorities, and other key indicators? Are opinions improving or declining?

. Development Priorities: What areas of development are perceived to be the most important? Have the priorities

changed over the past three years? How effective is the WBG perceived to be in these areas?

.Engagement on the Ground: How is the WBG perceived as a development partner? Are opinions improving or

declining?

. Financial Instruments and Knowledge Work: What do key stakeholders value the most and the least when it

comes to the WBG’s work in Mali? What opinion do key stakeholders have of WBG financial instruments and knowledge
products? Are opinions improving or declining? What are stakeholders’ suggestions to improve WBG’s effectiveness?

.Communication and Outreach: What are the preferred communication channels and which channels are reported to

& 7.

be used the most? Are there differences among stakeholder groups in terms of preferred channels?

Message Recall: What key topics that the WBG communicates do stakeholders recall? Is there a relationship between
message recall and views of the WBG’s work?
4



Methodology Overview

Fielded June thru July 2023

729 potential participants were asked to complete a mostly
gquantitative survey

Respondents completed the questionnaire online or received
it via post and returned it accordingly

List of names provided by the WBG country team and
supplemented by the fielding agency

Process managed on the ground by the fielding agency

293 participants (40% response rate)

53% from Bamako, 23% from Sikasso
31% currently collaborate with the WBG

Compared to FY20 Country Survey

505 participants (54% response rate)

Respondents completed the questionnaire online or received
it via courier and returned it accordingly

29% collaborated with the WBG

Click here for details of the Respondent Sample and Methodology.

Government Institution

Academia / Research Institute /
Think Tank

Other

Office of the President, Prime
Minister, Minister

Civil Society

Local Government

Media

Private Sector

Office of a Parliamentarian

Bilateral or Multilateral Agency
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Nearly Three-Quarters of Respondents
think Mali is Headed in the Right Direction

Respondents are increasingly optimistic about the direction FY 2020 FY 2023
Mali is heading with a 22-percentage point increase in

respondents indicating Mali is heading in the right direction

compared to the FY20 COS.

= |t should be noted, however, that in this year’s survey,
respondents from government were significantly more 51%
likely to indicate that Mali is headed in the right
direction (94% of government principals, 78% of

government institution respondents, and 82% of local 73% g —
government respondents) whereas respondents from € right direction
outside of government were significantly more likely to
say that Mali is headed in the wrong direction (43% of m The wrong direction
non-government organization respondents and 46% of
academia respondents).
Not sure
3% |
0
29% 25%

&
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C Q ' In general, would you say that Mali is headed in ... ? (Percentage of Respondents, FY23 N=277; FY20 N=485)



= Year comparison: Respondents in this year’s Country
Survey reported the same level of familiarity with
the World Bank as respondents in the FY20 Survey:

Mean familiarity: FY23=54

FY20=5.6

= Collaboration with the WBG: Respondents who indicated
that they collaborate with the WBG reported significantly
higher levels of familiarity with the institution’s work:

Mean familiarity: Collaborate with WBG = 6.8

Do not collaborate = 4.7

&

WORLD BANKGROUP C Q ) How familiar are you with the work of the World Bank Group in Mali?

Scale: 1 Not familiar at all — 10 Extremely familiar (N=274) Statistically similar across stakeholder groups

Consistent Familiarity with the World Bank

All Respondents

Government Principals

Non-Government Organization

Civil society, private sector, and media

Government Institution

Academia

Local Government

5.4

6.7

= =

2

3

4 5 6 7
Mean Rating of Familiarity

8

9

10



Tr u St I n th e WB G The national government* *ﬂ
DeC | | n ed | n M al | Parliament / National Transition Council
Local government
Respondents in Mali gave the highest ratings of trust for
RNl the national government, followed by the Parliament / Academia/research centers
3 National Transition Council, local government, academia, -
: : "
and the private sector. Private sector 6.1
Ratings of trust were significantly higher in FY23 than in FY20 Regional development banks 6
for the national government (nearly a 3-point increase on a _ o
10-point scale), private sector, civil society, and the media. In Bilateral organizations 7.2
contrast, the World Bank, the Central Bank of West African The World Bank Grouo: M N
States, the IMF, and the UN received significantly lower P 7.3 aEy23
ratings of trust in this year’s survey compared to FY20. Women organizations 20
w At
Civil society 6.0
Central Bank of West African States* 7.4
Youth organizations
Faith-based institutions
ok
Media 53
The International Monetary Fund* 5

I

The United Nations (UN)*

o
- o
¢ N
o

o]
o

2 3 4 5 6 7 8 9 10

WORLD BANK GROUP C Q To what extent do you trust each of the following groups to do what is right? Mean Rating of Trust

=

Scale: 1 To no degree at all — 10 To a very significant degree (FY23 N=~206; FY20 N=~406)
*Significantly different between years



Overall Attitudes toward
the World Bank Group
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Perceptions of WBG Relevance, Alignment,
and Influence Declined since FY20

In FY23, respondents perceived the WBG as significantly

less relevant to development in Mali, less aligned with their Relevance*
development priorities for the country, and having less

influence on the development agenda. Perceptions of the

Bank's effectiveness at achieving development results in

Mali remained similar across both COS. Influences the
development agenda*

.\‘
o

7.5

= Of note, government principals gave the highest ratings
for the WBG's relevance, alignment, and effectiveness in

I on
© =
w

Mali (means = 7.7, 7.3, and 7.9, respectively) while those Effectiveness in
from local government and academia gave significantly achieving results” mFY23
lower ratings (local government means = 5.8, 5.2, and FY20
5.1, respectively; academia means = 5.6, 4.9, and 4.9,
respectively). Alignment with 6.3

development priorities* 6.7

5.1

Ends extreme poverty

2 3 4 5 6 7 8 9 10

C Q Mean Rating

*Significantly different
between years

= =

&
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National Government and Non-Government Stakeholders
Hold More Positive Perceptions of the WBG

.
©

Comparisons of ratings for key
performance indicators between
stakeholder groups found that
respondents from local government
and academia have less trust in the

Principals

the WBG's effectiveness, relevance,

Effectiveness in

achieving results* 5.1

) ; Relevance* 5.8
alignment, and influence whereas 71
govemnment principals and = Government
respondents from government Institution
orggnlzatlons he_ld S|gn|f|ca_ntly more Influences the
positive perceptions and higher levels 6.2 Local

, development agenda
of trust in the WBG. 7.0 Government

C ’a_) Alignment with

Non-Government
Organization

e . 52 Civil society, private
development priorities* ' - sector, and media
= Academia
| I “Significantly
Trust in the WBG 6.0 different between
6.8 stakeholder groups
1 2 3 4 5 6 7 8 9 10

Mean Rating 12
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Familiarity Leads to More Positive Perceptions

Comparing ratings of key performance indicators among Relevance* m 8:5
respondents highly familiar with the WBG (ratings of 8- 5.0
10 on a 10-point scale) and those with little familiarity :
with the WBG (ratings of 1-4 on a 10-point scale), one
can see that the more familiar stakeholders are with the . : _ . 8.4
WBG, the more positive perceptions they have of the EBIEEES 11 CONETIT ISl m
WBG and its work. 2.5
8.2
Meaningful engagement and outreach can continue Trust in the WBG* m
to increase positive perceptions. 52
8.0
Influences the development
agenda* a0 .

. : 7.4
Alignment with development
priorities* .

5.2

1 2 3 4 5 6 7 8 9 10
Mean Rating

How familiar are you with the work of the WBG in Mali?

High Familiarity (8-10) B Some Familiarity (5-7) Low Familiarity (1-4)
C *Significantly different between
Q levels of familiarity

13



Mali is On Par with other FY23 Western & Central Africa
and IDA Countries on Key Performance Indicators

7.0
Relevance 7.4

7.1

6.8

Influences the development agenda 6.8
6.9 = Mali FY23

6.8

7.1 Central Africa
FY23 Countries*
6.8 Other IDA FY23
Effectiveness in achieving results 6.9 Countries*

6.8

Alignment with development priorities

10

~
o |
(]

5 6
Mean Rating

N
[N)
w k
I

&
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Stakeholder Trends across Performance Indicators

Government principals and respondents from government

institutions and non-government organizations had the All Respondents
highest mean ratings across the aggregated responses to

the seventeen COS indicator questions whereas

respondents from academia and local government had
significantly lower ratings. Government Principals _ 7.3

= Collaboration with the WBG: Respondents who

indicated that they collaborate with the WBG gave .
significantly higher ratings across the aggregated Covemmensinstiwiiion 7.0

»
[o°)

indicator questions compared to respondents who do not
collaborate with the WBG:

Mean rating: Collaborate with WBG = 7.5 Non-Government Organization
Civil society, private sector, and media

Do not collaborate = 6.4

Local Government

2 3 4 5 6 7 8 9 10
Mean Rating of Aggregated Indicator Questions

==

&
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C Q ' All Indicator Questions asked on a Scale from 1 to 10. Click here for details of these Indicator Questions. Significantly different between stakeholder groups 15
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In Development Areas
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Development Areas

I ¢
Increased priority
: : compared to
fo I WB G I:O cus Agriculture and food security ||| GGG - e
Education N s
Health,_ agriculture and food security, and Macroeconomic stability | N N ENME 7
education were by far the top areas in FY23
where stakeholders would like the WBG to focus Private sector development | N -
its resources. . Increased priority
Transport | 3>% compared to FY20 (7%)
= Of note, respondents in this year’s survey Environment / Natural resource _ 3% Increased priority
. . d to FY20 (5%
considered health, transport, environment and management compared to FY20 (%)
Water supply and sanitation ) Increased priority
natural resource management, and water e I -2 compared to FY20 (10%)
supply and sanitation of much greater priority, .
PRIy an - g P y High priority Job creation / employment || NN 240
all being identified by more than three times as for academia
many respondents as in the FY20 survey. (b Public sector governance || 2%

Energy / Extractives 18%
Climate change [l 9%
Debt sustainability | 6%
Gender equity [ 6%
Social protection [ 6%
Digital development [ 6%

Social inclusion [ 6%

Trade [Jj 5%

@ Urban development [J] 3%

Oth 3%
WORLD BANKGROUP C D er [i -

Which areas should the WBG prioritize in its work in Mali to have the most impact on development
results in the country? (Choose no more than 5) (Percentage of Respondents, N=253)




Effectiveness of WBG’s
Support in Sectoral Areas

The WBG’s work in agriculture and food security received the highest ratings of
effectiveness and was significantly improved compared to FY20. In addition,
effectiveness ratings for health, education, environment/natural resource management,

Finance / Institutions / Economic Growth

Private sector development*

Job creation / employment*

I

7

6.2

I

7

6.1

. . . . L . mFY23
job creation, private sector, and urban development were significantly improved. £v20
Human Development Regional integration 6.6
|
Health* 7.0 Public sector governance -
Education*
-
Sl Gy 55 mFY23 Infrastructure
' FY20
: - ot 73
Social protection 58 Water supply and sanitation =
Social Inclusion 7.0
6.3 Transport 68
Environmental Sustainability Energy / Extractives 63.8_
Agriculture and food security* -
. Urban development* < | FY23
Environment / Natural resource 6.8
management’* 6.5 -z ety difterent FY20
FY20 *Significantly differen .. 6.2
Climate change between years Digital development 6.5

1 2 8 4 5 6 7 8 9 10
Mean Rating of Effectiveness

=
N

8 4 5 6 7 8 9 10
Mean Rating of Effectiveness

Q How effective do you believe the WBG is in terms of the work it does in the following areas of development in Mali? Scale: 1 Not effective at all — 10 Very effective (If you have NO exposure to/experience in 18
working in any of the sectors listed below, please respond “Don’t know”) ~"The mean effectiveness of the separate items asked in FY20 was taken for this comparison analysis.



World Bank Group’s
Engagement on the Ground
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The WBG Seen as a Consistent Partner

In FY23, respondents gave the highest ratings for
the WBG being a long-term partner. Although
perceptions of the WBG being a long-term partner,
responsive, accessible, and flexible were more
positive this year than in FY20, this difference did
not reach statistical significance.

7.5

Being a long-term partner

Responsiveness to needs

mFY23

6.1
Access to WBG staff and experts
5.9

Flexibility when circumstances change”

4 5 6 7 8 9 10
Mean Rating

=
Nk
w

&

WORLD BANK GROUP C D To what extent is the WBG an effective development partner in Mali, in terms of each of the following?

Scale: 1 To no degree at all — 10 To a very significant degree ~Compared to the mean of institutional flexibility 20
and flexibility to changes in the country context asked in FY20.




The WBG Increasingly Seen as Effectively Collaborating
with Stakeholders

In FY23, respondents gave the highest ratings for the
WBG’s collaboration with the national government and

academia / think tanks / research institutes. In Academia / think tanks /

addition, respondents perceived the WBG as (e (e el
collaborating significantly more effectively with the

8.2

The national government -9

private sector and civil society compared to FY20. Private sector*
= |t should be noted that respondents from non- N _
government organizations (civil society, private Civil society (e.g., NGOs, CBOs)* =
sector, and media) gave significantly higher ratings
for the WBG'’s collaboration with the media (mean
rating = 7.6) compared to respondents from other Local government mFY23
stakeholder groups. FY20
Regional development banks
(e.g., African Development Bank)
Other donors and
development partners 7.2
Media o7
Parliament / National
Transition Council
@ 1 2 S 4 5 6 7 8 9 10
Mean Rating
21

WORLD BANK GROUP C Q To what extent is the WBG an effective development partner in Mali, in terms of collaborating with the following
groups? Scale: 1 To no degree at all — 10 To a very significant degree *Significantly different between years
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61n 10 Stakeholders want the Bank to Collaborate More
with the National Government

Respondents in this year’s survey
indicated that the WBG should
collaborate more with the national
government, followed by

academia and the private sector.

Outreach to academia and local
government is additionally
recommended because they were
the stakeholder groups least
familiar with the Bank and tended
to give the least favorable ratings
of the Bank and its work.

Top for government principals (71%)
and government institutions (73%)

The national government
Academia / research centers
Private sector

Local government

Bilateral organizations

Civil society

Regional development banks
Other donors and development partners
Parliament / National Transition Council
Peace keeping forces

Youth organizations

The International Monetary Fund

Media

Other

The United Nations (UN)

Faith-based institutions

C Q) Which THREE of the following groups should the WBG collaborate with more in Mali?

(Choose no more than 3) (Percentage of Respondents, N=275)

I 619
I 35% €= Top for

academia
I c (8%
I 00
I -

_ 23% Top for non-government

organizations, which

includes civil society,
- 16% private sector, and
media (63%)

B 110

I 0%

Il 0%

Bl 0%

Bl s%

- 7% Top for non-government
organizations, which includes
civil society, private sector,

I 3% and media(26%)

I 2%

| 2%

22



World Bank Group’s Financial
Instruments and Knowledge
Work
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Financial Resources considered
the Bank’s Greatest Value to Mali

In FY23, financial resources were
considered the WBG'’s greatest value to
Mali, identified by more than twice as many
respondents as in FY20 (23%).

Capacity building and bringing together
different stakeholder groups were also
much more valued in FY23 than in FY20
(20% and 22%, respectively).

In contrast, the WBG'’s greatest value
identified in FY20, implementation
support (45%), dropped to #7 (of 8)
according to respondents in this year’s
survey (it should be noted that respondents
were only allowed to select two options
from the list of possible activities).

Providing financial resources

Capacity building and training

Bringing together different stakeholder groups
(including other development agencies and
donors) to support Mali’'s development efforts

Mobilizing third-party financial resources

Producing research on global development
issues (e.g., reports, publications, research
papers)

Providing data and statistics

Providing advisory services and analytics to
support design or implementation of policies

Other

C Q) When thinking about the WBG’s role in Mali, which activity do you VALUE the most? (Choose no more than 2)

(Percentage of Respondents, N=251)

-
33%
32%
26%
13%
B
-
I 3%
24

61%
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WBG Lending Seen as Insisting on Accountability

and Increasingly Timely

In terms of the WBG’s financial instruments,
respondents gave the highest ratings for the WBG
insisting on accountability through its lending.
In addition, respondents perceived the timeliness
of the Bank’s financial support significantly more
positively than in FY20. Respondents also perceived
the Bank’s financial instruments as meeting Mali’s
needs more so in FY23 than in FY20, but this
increase did not reach statistical significance.

The WBG insists on accountability
through its lending (e.g.,
performance-based financing,
resources tied to results).

The WBG'’s financial instruments
meet the needs of Mali.

mFY23

FY20

The WBG provides financial support
in a timely manner.*

The conditions of the WBG'’s
financing are competitive compared
to markets.

>
I
() o
w ~ o
\l

2 8 4 5 6 7 8 9 10
Mean Rating

= =

ACompared to “The World Bank Group disburses funds promptly” asked in FY20. *Significantly different between years

C Q) To what extent do you agree/disagree with the following statements? Scale: 1 Strongly disagree — 10 Strongly agree o
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Respondents Who Have Used the WBG’s Knowledge
Work see it as Timelier and Better Disseminated

Have you used the WBG’s
advisory services and
analytics in the past?

Not sure Y€S

Seven in ten respondents
reported that they had not
used the WBG’s knowledge
work in the past.

Respondents had the highest levels of agreement
that they anticipate using the WBG’s advisory
services and analytical work in the future.

Although just 14% of respondents in FY23 reported
using the WBG’s knowledge, those who used it, had
significantly higher levels of agreement that the
WBG'’s knowledge work is timely and adequately
disseminated compared to respondents who used
the WBG’s knowledge work in FY20.

It should be noted, however, that even those
respondents who used the Bank’s knowledge feel it
is not translated enough into local language(s).

Have you used the WBG’s advisory services and analytics in the past? (Percentage of Respondents, FY23 N=282; FY20 N=478)

How significant a contribution do you believe the World Bank Group's knowledge work and activities make to development results in Mali?

| anticipate using the WBG's advisory services
and analytical work in the future

Significant contribution of WBG knowledge
work to development results in Mali

The WBG brings global expertise to Mali in its
advisory services and analytical work”

| am satisfied with the quality of the WBG’s
advisory services and analytical work in Mali

The WBG includes an appropriate level of
stakeholder involvement during preparation

The WBG'’s advisory services and analytical
work are timely*

The WBG'’s advice and recommendations are
tailored to Mali’s context™

The WBG’s analytical products are adequately
disseminated*

The WBG'’s publications are translated enough
into local language(s)

C ’a_) To what extent do you agree/disagree with the following statements? Scale: 1 Strongly disagree — 10 Strongly agree

Scale: 1 Not significant at all — 10 Very significant A\Compared to "Are a source of relevant information on global good practices" and “Are adaptable to Mali’s

7.2
7.0
7.0
6.3
7.3
5.8
Have you
5.9 used WBG
BIs advisory
SEnEes e
5.6 analytics in
5.7 the past?
m
01 FY23 Yes
- FY23 No
69
5.2 FY20 Yes
5.9
4.7
4.6
1 2 3 4 5 6 7 8 9 10

Mean Rating

26

specific development challenges and country circumstances”, respectively, asked in FY20. *Significantly different between knowledge users in FY23 and FY20
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What the WBG could do to Increase its Effectiveness in Mali

In FY23, respondents who completed the questionnaire online were asked to discuss the most important thing the Bank could do to improve its
effectiveness in Mali. Of the 15 respondents who completed the questionnaire online, 8 of them provided a response. These responses fell into
one of three categories: Focus areas, Operations, and Collaboration.

Focus areas: Respondents consistently mentioned health, job creation, education, and agriculture as key focus areas for the WBG in Mali.
“In the field of health, education, and employment.” (Government Institution Respondent)
“Easily grant funding in the areas of education, health and agriculture.”

“Invest more in agricultural development, health and education.”

Operations: Respondents highlighted the need for the WBG to incorporate the needs and realities of Mali in how WBG funds are prioritized and
disbursed to be more effective.

“Help in relation to the needs felt by the country and not imposed by objectives not adapted to the country.” (Local Government Respondent)
“Make disbursement conditions linked to returns more flexible depending on the realities of the country. This will make it possible to advance achievements according to the

pre-established timetable.” (Government Institution Respondent)
“Allow private sector actors to directly access financing from the World Bank (without going through public institutions).” (Private Sector Respondent)

Collaboration: Respondents focused on the need for more effective collaboration to ensure the WBG is focused on the true needs of Mali’s people and
designing projects to achieve sustainable development.

“Collaborate with grassroots stakeholders to achieve real targets in need of strengthening support, whether technical or financial.” (Government Institution Respondent)

“The co-construction of shared solutions for sustainable development.”

@) WORLD BANKGROUP
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TV was Most Common Information Source

Respondents most relied on television, followed by social media, newspapers, and radio to get information about economic and social development
issues. However, there were some significant differences between stakeholder groups in their most utilized information sources.

Top 2 Information Sources

Al Government Government Local Non-Government
Respondents Principals Institution Government Organization Academia
Television 87% 85% 92% 88% 79% 88%
Social media* 47% 31% 42% 76% 65% 42%
Newspapers (print or online) 43% 38% 40% 35% 35% 38%
Radio 41% 54% 37% 35% 50% 35%
Research papers / Official statistics 37% 31% 41% 18% 26% 54%
e-Newsletters 14% 15% 15% 12% 12% 19%
Other 3% 0% 2% 0% 0% 12%
Blogs 2% 8% 2% 0% 0% 4%
Podcasts* 1% 8% 0% 0% 0% 0%

Non-Government Organization includes
civil society, private sector, and media

@) WORLD BANKGROUP



The Website, e-Newsletters, Direct Contact, and Events
were Most Preferred for Obtaining WBG Information

Respondents reported using a variety of sources to obtain information from the WBG, but most preferred the website, e-newsletters, direct
contact with staff, and events. However, there were some significant differences between stakeholder groups in their most preferred sources.

Preferred WBG Source

All Government Government Local Non-Government

Respondents Principals Institution Government Organization Academia
Website* 59% 69% 67% 29% 56% 52%
e-Newsletters 44% 56% 48% 29% 39% 37%
DULEIE SO L ks | 43% 25% 44% 53% 44% 37%
(e.g., in person, virtually, phone, email)
I_Event/conference/seminar/workshop 42% 44% A47% 2004 36% 56%
(in person or online)
Social media 37% 19% 34% 47% 44% 41%
Direct messaging o o o o o o
(e.g., WhatsApp, Telegram, Viber) 20% 13% 15% 29% 28% 22%
Interviews and press conferences* 12% 31% 6% 12% 11% 22%
Other 4% 0% 4% 0% 3% 0%
Blogs 2% 6% 1% 0% 0% 0%
Podcasts 1% 0% 0% 0% 3% 0%

Non-Government Organization includes
civil society, private sector, and media

@) WORLD BANKGROUP




4 1n 10 Engaged with the WBG In the Last 30 Days

44% of respondents recalled hearing or seeing something about the WBG in the last 30 days. Although government principals,
government institutions, local government, and non-government organizations were the most likely to recall something (67%, 42%,
50%, and 54%, respectively) and respondents from academia were less likely to do so (33%), this difference did not reach
statistical significance.

Nearly three-quarters of respondents recalled seeing this information on TV (74%). Among the 39% of respondents who selected
“Social media”, respondents most commonly reported seeing something on Facebook (83%), followed by WhatsApp (52%).

Television (TV) [ N /<
SEGI $Z00 0 [EEIR
Newspapers (Print or online) || GcG 23 G
Social media || G 30
Event (in person or online) || GG 35 (L
Direct contact with staff ||| Gz 25 52% (>
wBG Website | 27 38% @ . 4

Direct messaging [ 15% 26% 26%

e-Newsletters [l 11%

83%

22%

Other . 5% Facebook WhatsApp YouTube Instagram Twitter Linkedin

Blogs [] 3%

@j Podcasts || 2%

WORLD BANK GROUP Do you recall seeing or hearing anything about the WBG in the last 30 days? (N=277)
C Q ' Where do you recall seeing or hearing this information? (Check all that apply) (Percentage of Respondents, N=1117) 32

What social media platforms do you recall seeing this information on? (Check all that apply) (Percentage of Respondents, N=65)




WBG Work on Food Insecurity, Climate Change, and Human
Capital were the Most Commonly Recalled Topics

Respondents most frequently recalled WBG work or World Bank Group work or research on...
research on food insecurity, climate change, and

human capital. Food insecurity 52%

= |t should be noted that respondents from non-
government organizations (civil society, private Climate change
sector, and media) were significantly more likely to
recall the WBG’s work on rebuilding trust between

50%

citizens and the state to create a new social contract Human capital 50%
in Mali (47%) compared to respondents from other
stakeholder groups. Gender equity, empower women _ a6

and girls °

Global economic forecasts 31%

Energy 23%

Debt relief for developing countries 22%

Rebuilding trust between citizens
and the state

@ Other

WORLD BANKGROUP

20%

15%

86

C Q ' What topics were included in what you saw or heard? (Check all that apply) (Percentage of Respondents, N=121)
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Climate Change Communications can be More Impactful
when Related to Stakeholders’ Top Concern:
Decreased Crop Yields/Food Insecurity

Two-thirds of respondents were very concerned about the decreased crop yields/food insecurity when it comes to the potential
impacts of climate change in Mali. Land and forest degradation was also of great concern to respondents. These key areas of
concern should be taken into consideration to make communications about climate change more impactful.

Not at all A little Somewhat concerned ® Very concerned

Decreased crop yields/food insecurity 66%

Land and forest degradation

Extinction of plant/animal species

More frequent and severe droughts / heatwaves

Diminished water supply for people and the economy 44%
Loss of jobs 40%
Effects on public health 40%

Unsafe drinking water

More frequent and severe floods

Forest fires

Air pollution

Climate-driven migration

Increase in natural disasters

|

Increase erosion of shoreline

C Q ' What is your level of concern for each of the potential impacts of climate change as it affects Mali? (Percentage of Respondents, N=~284) 34



Message Recall Increases Familiarity, Leading to More Agreement

with WBG Messages

Respondents who recalled seeing or hearing
something about the WBG recently reported
significantly higher levels of familiarity with the WBG

Do you recall
seeing or
hearing
anything about
the WBG in the

last 30 days?
No 4.8

1 2 8 4 & 6 7 8 9 10
Mean Rating of Familiarity

Yes 6.0

These findings suggest that respondents who are more
frequently exposed to information about the WBG,
or who actively engage with WBG staff and knowledge
work (read research papers, etc.) are also more likely
to hold more positive views about the WBG’s work.

The World Bank Group...

helps strengthen human capital in Mali through
improving health care, nutrition, education, jobs, and
skills

helps improve gender equity and empower women
and girls in Mali

helps countries boost climate resilience and mitigate
the effects of climate challenge

supports countries to ensure transition to more
diversified and cleaner sources of energy

helps address the current food crisis and enables
greater preparedness to future food security crises

is committed to comprehensive debt solutions that
bring significant benefits to people in poor countries

helps Mali rebuild trust between citizens and the state
to create a new social contract

removes bottlenecks that prevent firms from creating
more and better jobs

Mean Level of Agreement

8.4
6.3
8.2 o
How familiar
6.9 are you with
the work of
8.0 the WBG in
Mali?
6.3
High
— 7.9 Familiarity
)
6.2 (8-10)
7.9 mSome
68 Familiarity
6.1 (5-7)
7.2
Low
5.0 Familiarity
(1-4)
7.2
5.0
7.1
5.8
1 2 3 4 5 6 7 8 9 10

@) WORLD BANKGROUP



More Frequent Engagement = More Message Recall

Respondents who recalled hearing something about the WBG in the last 30 days had significantly more frequent interactions
with the institution across all channels.

Yes — Recalled seeing_/hearing something No — Did not recall seeing/hearing
about the WBG in last 30 days something about the WBG in last 30 days
Read/heard a story about WBG in Read/heard a story about WBG in
national/local media 63% national/local media 15% 38%
Read/heard a story about WBG in 5 g Read/heard a story about WBG in
international media > international media Ci
Read some, or all, of a WBG Read Il. of a WBG
S| 12/ 519 ead some, or all, of a
research paper or publication 119 0 research paper or publication 27%
Read a WBG post / tweet on social P
o 23% Read a WBG [:;:])Zai/atweet on social 18%
Visited a WBG website TRy 34% Visited a WBG website [ 18%
Had an exchange with WBG staff, in Had h i
_ B2 32% ad an exchange with WBG staff, g
person or online . in person or online h/o
Read a WBG e-newsletter E 36% Read a WBG e-newsletter 17%
Attended a WBG event/ conference
: ) 290 Attended a WBG event/ conference
(in person or online) E 2 (in person or online) |12%
@ m Every few days/weeks Every few months m Every few days/weeks Every few months

WORLD BANKGROUP C Q Over the past SIX MONTHS, on average how often did you do any of the following related to the WBG? (Percentage of Respondents, N=~258)
Do you recall seeing or hearing anything about the WBG in the last 30 days? (Yes N=122; No N=155) 36



Demographics of the Sample
and Detalled Methodology
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Demographics of the Sample

Which, if any, of the following is the primary

Currently, do you
specialization of your work? (N=267)

professionally

Education GGG 2% collaborate/work
Agriculture and food security [ 10 with the WBG in
other I 107 Mali? (N=279)
Health I o
LaW/jUStice _ 8% Government principals were significantly No
Social tecti lab lici iob 5% more likely to indicate that they collaborate
SRR [pEREE, [ peliEles, Jons _ ’ with the WBG (53%); respondents from 69%
Macroeconomics, fiscal management | 5% academia were the least likely to
. . llab ith th
Public sector governance, corruption [N 5% collaborate with the WBG (14%)
Finance and markets |GG 4%
Generalist (multiple sectors) I 4%
Transport [ 3%
Water, sanitation I 3%
Communications, public affairs | 3% Which of the
Gender NN 2% following agencies IFC I 5%
Statistics [ 2% of the WBG do
Environment / Natural resource mgmt. [l 2% you primarily
llaborate/work s ol REC
Digital development [l 1% CollElvrEl=olr
Energy / Extractives [l 1% with in Mali?
(N=80)
Urban development [l 1% ICSID | 3%
@) Fragility, conflict, violence, refugees I <1%
Climate change [ <1%
WORLD BANKGROUP . :
Disaster risk management [ <1% 38




Within your
organization, would
you describe
yourself as... ?
(N=278)
Senior

level
56%

Demographics of the Sample

Mid-level
staff
12%

Mid-level

decision-maker/

manager
26%

What’s your age?

(N=286) 25 and under ] 2%

2655 [ 1
3645 I 27
so55 I >

& st and avove NN 25

WORLD BANKGROUP

What'’s your

gender?
(N=285)

Male
92%

Koulikoro - 12% Which best
represents your
geographic
- LI location?
(N=286)

Kayes

Segou | 1%

39



Detailed Methodology

A total of 729 stakeholders in Mali were invited to provide their opinions on the WBG’s work — .
by participating in a Country Opinion Survey from June to July 2023. A list of potential Government Principals: Office of the
ticipants was compiled by the WBG country team and the fielding agency. Participants PGS BB, DIl FESil e wlil (S, 0% 9%
el P i y ) y. o e 2k Y- ] P ) Parliamentarian (National Transition Council)
were drawn from the Office of the President, Prime Minister, Minister, and Parliamentarian,

Percentage of Respondents FY 2020 FY 2023

government institutions, local governments, bilateral or multilateral agencies, the private e
. . . . Ministry, Department, Project Implementation 21% 510¢
sector, civil society, academia, and the media. U, (3812 S T et LS e d 6

- : Judiciary, State-Owned Enterpri
Of these stakeholders, 293 participated in the survey (40% response rate). Respondents Heeiaty, STaterned EHEprse

completed the questionnaires online or received it via post and returned it accordingly. Local Government 14% 6%
The results of this year’s survey were compared to the FY20 Survey with a response Bilateral/Multilateral Agency: Embassy,
rate of 54% (N:505) Development Organization, Development 3% 2%
' Bank, UN Agency
Comparing responses across Country Surveys reflects changes in attitudes over time, but Civil Society Organization: Local and
also changes in respondent samples, changes in methodology, and changes to the survey Regional NGO, Community-Based
instrument itself. To reduce the influence of the latter factor, only those questions with similar Organization, Private Foundation, 9% 7%

Professional/Trade Association,

response scales/options were analyzed. This year’s survey saw an increased outreach to Faith-Based Group, Youth Group

and/or response from government principals and institutions and academia but a decrease
from local governments and the private sector. These differences in stakeholder composition Private Sector: Private Company, Financial

between the two years should be taken into consideration when interpreting the results of the Sector Organization, Private Bank o %
past-year comparison analyses.
Academia/Research Institute/Think Tank 6% 11%
Key statistically significant findings (tested at the research standard of p < .05) are noted
throughout the report. Media 6% 4%
Breakdowns for individual questions by stakeholder group can be found in the “Mali COS Other 8% 8%

FY23 Appendices with data breakdowns.xIsx” file published in the WBG Microdata Library,
along with the survey microdata and this report.

Total Number of Respondents

@) WORLD BANKGROUP
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Indicator Questions

Every country that engages in the Country Opinion Survey (COS) must include specific indicator questions, several of which are aggregated
for the World Bank Group’s annual Corporate Scorecard and are highlighted in red below.

A2_6. To what extent do you trust the World Bank Group to do what is right? Scale: 1 To no degree at all — 10 To a very significant degree
A3. How effective has the World Bank Group been in achieving development results in Mali? Scale: 1 Not effective at all — 10 Very effective

To what extent do you agree/disagree with the following statements about the WBG’s work in Mali? Scale: 1 Strongly disagree — 10 Strongly agree
A4. The World Bank Group currently plays a relevant role in development in Mali.
A5. The World Bank Group’s work is aligned with what | consider the development priorities for Mali.

A7. To what extent does the World Bank Group influence the development agenda in Mali? Scale: 1 To no degree at all — 10 To a very significant degree

A8. How significant a contribution do you believe the World Bank Group's knowledge work and activities make to development results in your country?
Scale: 1 Not significant at all — 10 Very significant

To what extent is the World Bank Group an effective development partner in Mali, in terms of each of the following?
Scale: 1 To no degree at all — 10 To a very significant degree

C2. Responsiveness to needs

C3. Access to WBG staff and experts

C4. Flexibility when circumstances change

C5. Being a long-term partner

To what extent is the WBG an effective development partner in Mali, in terms of collaborating with the following groups:
Scale: 1 To no degree at all — 10 To a very significant degree

C7_1. Collaboration with the national government

C7_5. Collaboration with the private sector

C7_6. Collaboration with civil society

C7_7. Collaboration with other donor and development partners

To what extent do you agree/disagree with the following statements? Scale: 1 Strongly disagree — 10 Strongly agree
C8_1. The WBG’s financial instruments meet the needs of Mali (i.e., investment lending, Development Policy Loan, Trust Funds).
C10_1. | am satisfied with the quality of the WBG’s advisory services and analytical work in Mali.
C10_4. The WBG’s advice and recommendations are tailored to Mali’s context.

41
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Thank you

For more information about this report
or the Country Opinion Survey program,
please contact:

countrysurveys@worldbankgroup.org
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